For the 19th consecutive year, TIRE
REVIEW asked North American tire dealers
to rate the performance of the tire brands
— consumer and commercial (medium
truck) — they carry and sell.

Certainly tire dealers and tire brands go
hand-in-hand. Dealers depend on the
“value” of the brands they sell, and the
tire companies depend on dealers to carry
their brand, marketing and technology
messages to the consuming public. Those
brands have to deliver the quality, innova-
tion, fill rate, marketability, profitability
and now fuel efficiency that tire dealers
need to be successful, reach customers,
build a reputation and grow a business.

TIRE REVIEW’S annual Tire Brand Study
is not a scientific research project; it only
measures dealers’ opinions and percep-
tions about the brands they offer. This
study examines both major (including
associate) and private brands separately so
that each group can be fairly and directly
compared with each other.

Dealers were not permitted to comment
on brands they did not carry, and con-
sumers and end-users were not polled.
No tires were physically tested. The
results only reflect the expressed opinions
and perceptions of independent tire deal-
ers.

Babcox Research analyzed dealer
responses from some 1,750 completed
telephone surveys. Every effort was made
to obtain a fair sampling of responses and
ensure the number of responses gathered
was consistent with accepted industry
brand marketshare figures. Limits were
placed on the number of dealers inter-
viewed per geographic region, thereby
restricting the impact of certain brands
with strong distribution in one region or
another.

A total of 1,298 specific brand men-
tions were collected for the Consumer
Tire segment of the study, and another
451 specific mentions were obtained for
the Commercial Tire segment.

CONSUMER TIRES — MAJOR BRANDS

Line Coverage Adjustment Policy
(Do They Make It?) (How Helpful Is It?)

BFGoodrich I Y TN
Goodyear NN Y NN
Michelin* NN Y NN

Uniroyal Y
Dunlop NN YN
Bridgestone INNNNNNY I
Falken N Y NN
Firestone NN
Toyo I Y N
Kumho NN N
Mastercraft NN
Cooper NN Y NN
Hankook Y NN
General I XN
Yokohama IS XN
Continental I X N
Kelly I 7

Pirelli I

Category Avg. NN N NN

Dunlop Y AN
Uniroyal [ BN
Goodyear NN Y NN
BFGoodrich I ¥ NN
Bridgestone NN ¥ NN
Kelly I T
o7y 82 |
Firestone NN W
Mastercraft* I % U
Michelin I % W
Hankook NN Y NN
g 79 |
Falken NN XN
Yokohama I K NN
General I & BN
Kumho Y N BN
Continental I Y NN
Pirelli I

Category Average NN Y N
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ona 1 to 10 scale — 10 being highest — on a series of cate-
gories. An aggregate overall score for each brand was calcu-
lated, averaging the results from each category. Last year’s
category winners are indicated with an asterisk.

TIRE REVIEWS Brand Study results are available by con-
tacting Bob Roberts, research manager, at 330-670-1234

ext. 252 or broberts@babcox.com.

The results published here do not include all brands
mentioned. To be presented in the final results shown here,
a consumer tire brand had to have at least 40 mentions and
a commercial brand needed at least 15 mentions. A num-
ber of other brands — those not listed here — were men-
tioned by dealers, but received an insufficient number of

mentions.
Dealers were asked to rate each brand of tires they carry

Merchandising Support

Product Quality

Advanced Technology

(Are They Innovative?)

(How Good Is It?)

Michelin* ISV BN |
Goodyear NN Y N
BFGoodrich I Y
Bridgestone Y NN
Dunlop
Uniroyal | A
Firestone NN Y I
Toyo N Y-

Pirelli [ W
Yokohama |EN-Y NN
Hankook NN NN
Cooper I ¥ NN
Continental IEEEEEN-Y NN
Kelly Y
Mastercraft Y X N
Kumho I % BN
Falken IS XN
General I F N

Category Average N Y NN

(Do They Support Their Brand?)

BFGoodrich X N Michelin™ | — T
Michelin Y- BFGoodrich X
Bridgestone™ Y NN Bridgestone NN Y NN
Dunlop Y SN Dunlop N ¥ I
Goodyear NN TN Firestone
Firestone INNY N Goodyear
Uniroyal VX Uniroyal Y AN
Mastercraft IV XN Mastercraft I Y-
Cooper NNV X TN 7% 85 |

LGV 74 | Cooper NN Y IR

General V7N Hankook INENNNNNY W
Yokohama NN~ Yokohama INENY W

078 7.0 | (' 83 |

Kumho YN Continental [N X NN
Hankook I NN Pirelli IR X

Falken IS TN Kumho I X I
Continental Y1 General I % 2NN

Pirelli INEX NN Falken I X SN
Category Average I X NN Category Average I X NN

Fill Rate Brand Profitability Consumer Awareness
(Do I Get My Full Order?) (Can 1 Make Money?) (Do Customers Know Them?)
: Michelin® p m—

Falken I SN General NN X
Dunlop Y X NN I 76 | Goodyear NNV I
Mastercraft I T Kelly mmmy - BFGoodrich
ol g 77 | Mastercraft - Bridgestone NN
Goodyear NNV BN Yokohama [N SN Firestone NN NN
Pirelli* I B Bridgestone |7 Uniroyal Y
Kelly I XS Firestone | Dunlop Y
Michelin I 7 SN Kumho* | L Ly 76 |
Uniroyal Y 7 W Uniroyal - G 76 |
Yokohama Y X SN Continental NN Pirelli I
BFGoodrich I X NN Cooper I > NN Yokohama NNV
Firestone I W Dunlop >N General IS X NN
General VS W Hankook G NN W% 70 |
Kumho VS W Falken NG XWN Mastercraft I I
Hankook NN X NN Pirelli I Continental NN
Bridgestone NN Y NN Goodyear NN NN Hankook NN
Continental I NN BFGoodrich SN Kumho I
Toyo Y NN Michelin I Falken NNV
Category Average I 7 TN Category Average Y NN Category Average V%N
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MEDIUM TRUCK TIRES — ALL BRANDS

Application Coverage Adjustment Policy
(Do They Make It?) (How Helpful Is1t?)
Toyo sy v we—

CONSUMER TIRES -
MAJOR BRANDS

Fuel Efficiency
(Is It a Saleable Attribute?)
Michelin® mmms X NS ichelin® Y S
Goodyear - A NSNS Brz;c(:lderlil:h T mmrlkozdmaslt o7 MY E—
BFGoodrich nmy £ S Bridgestone |- SN M?:;" l?s e
Bridgestone N A SN Sumitomo | - S Brid | te oy 81 |
Uniroyal [y ~ SO Dunlop N ¥ SR "F}lest““e 80 |
Cooper NNV NN Goodyear G"es 0"‘: 80 |
Hankook S » SES— Kumho ¥ Sa— b l‘,’l"d{e? e
Firestone Y A W Firestone % NN oul De :’"‘ 79 |
Kelly mummmmy 5 SO Continental” I S BFGool:inriZﬁ 78 |
. Toyo ./ SE— Cooper/Roadmaster X N Vokohamy: " % M—
Continental X N Double Coin [ X BN Continantal 77 |
Dunlop ¥ B Hercules I X N 0"(;'““ al 75 |
Yokohama [ Y NN Hankook Y SR i e:e’ak 75 |
General [N X S Toyo I NN T‘“ °: 75 |
Kumho | -*- S Yokohama Y X RN s Umno I
Mastercraft [N S General S T umitomo I BN
Y 63 |
Category Average s S Category Average py » s
Category Average I Y AN
Michelin™ I T BFGoodrich ¥ T Michelin* mj_
Goodyear NN ¥ NN Michelin | — X BFGoodrich
BFGoodrich - M Bridgestone | Y SN Bridgestone __
Bridgestone NN NN Firestone | ¥ T Dunlop NN Y
Dunlop N W Goodyear" NN ¥ NN Toyo N Y-
Uniroyal I W oy 81 | Firestone |- NN
Firestone NN X N Continental EEEENNY NN Goodyear NN Y TN
(g 77 | Dunlop HEEEE X N Hankook ¥ NN
Kelly I % BN Double Coin N X TN Yokohama ¥ NN
Mastercraft Y X (eI 78 | Continental Y
o7 76 | Yokohama NS F N Cooper/Roadmaster Y NN
Yokohama NN XN Cooper/Roadmaster % BN General I X N
General IV NN Hankook I XN Hercules VX NN
Hankook IV Z NN Hercules I X N Sumitomo VX N
Kumho VTN gty 76 | Kumho Y%
Pirelli I Kumho I % Double Coin NN
Continental IV N
Falken IS ¥ N— Category Average IS Y NN Category Average Y NN
Category Average I % NN
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MEDIUM TRUCK TIRES — ALL BRANDS

Advanced Technology Retreadability Fill Rate
(Are They Innovative?) (Can Lifecycle be Extended?) (Do I Get My Full Order?)
Michelin* IEEEEECN W | Duniop NN YENNNEN | Double Coin I WES— |

BFGoodrich X NN Bridgestone TN Dunlop™ Y

Bridgestone Hankook N ¥ NN Hercules I N

Dunlop X TN Yokohama 1NN Kumho IS
Firestone NN YN Goodyear NN YN Sumitomo Y NN
Goodyear NN Y- NN Continental NN NN Cooper/Roadmaster I Y

Yokohama NN ¥ NN o7y 81 | Goodyear INEEEN-Y N
Continental NN NN Firestone I X NN Michelin* I XN
Cooper/Roadmaster NN NN BFGoodrich I X N BFGoodrich Y TN
Hankook N NN General I X N Bridgestone I NN
Uy 81 | Michelin* IR X N Firestone I N
Sumitomo I X N Sumitomo I X N Hankook NN NN
General I X NN Double Coin NN <N Toyo -V N
Toyo I X Kumho IV TN General I
Hercules IV BN Cooper/Roadmaster NN Yokohama I YNNI
Double Coin NNV XN Hercules I NN Continental I Y3
Category Average I ¥ NN Category Average I X NN Category Average I ¥ NENNNNN

Overall Brand Average

Profitability of Brand Fuel Efficiency
an 1 ke Mone (Is It a Saleable Attribute?) (Which Was the Best Overall?)
BFGoodrich Y N BFGoodrich IV X NN
Dunlop Y X NN

General NN NN |
Sumitomo Goodyear IS X NN
Hercules YA N Dunlop I TN Michelin* Y X T
Cooper/Roadmaster NN ¥ NN Michelin* N Bridgestone Y N
poniy 72 | o7y 72 | Goodyear NN NN
Hankook NN X NN Bridgestone NNV X NN Firestone Y BN
Kumho I NN Continental I N Toyo I X N
Toyo I T Yokohama I NN Cooper/Roadmaster NN X NN
Double Coin™* I ¥ NN Cooper/Roadmaster NN BN Hankook I - SN
Bridgestone I Y N Firestone Y BN Hercules I - NN
Continental INEENX I Hercules NN YN Double Coin NNV TN
Firestone Y- Double Coin I N Sumitomo Y X NN
Yokohama INNENY NN Hankook I Y NN Yokohama NV NN
BFGoodrich I N Kumho Y Continental INNNEENNY AN
Goodyear NN TN General I General IV XN
Michelin I U Sumitomo I I Kumho I NN
Category Average I NN Category Average I NN Category Average I X NN
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